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Poradi v ramci
Velkoobchod Wholesal
ohchod. segmentu elkoobchod  Wholesale

Ranking in segment m

TOP SIROKOSORTIMENTNI OBCHODNICI/TOP FMCG TRADERS
e | TESCOSTORESCR.as. | —470% | Tescohypermarket(59) Tesco OD (6) Tesco supermarket (42) Tesco Expres (6)

Hypernova (53), HyperAlbert (4), Albert (241

Retézec (pocet prodejen)
Chain (Number of outlets)

Spolecnost
Company

Trzby (mld. K¢)
Turnover (CZK bn)

2 | AHOLDCRas.
T 3| MAKRO CRC CR: sro. Wakro (13) ]

| 4. | __ KAUFLANDCR,v.os. Kaufland (88)
1 5. | _ GLOBUSCR k.. 254 | Globus(13)

PODIL VELKOOBCHODU A MALOOBCHODU V SEGMENTU /

6 | _ PENNYMARKELsro. | 200% | PennyMarket(206) |
e ——————n B LA SPOL S 0. | g5« | Billagize) |
8 | _LbLCRvos. | 75+ | Ldoy |
b —— e GECOTABAK s, | 175 | TabakTiske) | |
10 | _ PLUS.DISCOUNT spol.sro. |__40x | Plus@as) |
e bee———— ke SPAR Ceski obchodnispol.sro. | 130 | _Interspar (29) Spar (4

12 | PEALas. | 93 | DonPealo(2s) | |
e eeeeateeamg IRUSKA spOls¥o. | 81 | Huka(280) |
14| LEKKERLANDCRsro | 74 | | |
b e———— eV ELTAPLUS EU,sb0. | 60 | | |
I I T O - .
7. | FLOSMANas. | 31 | Fop@33 | |
18 | _oANTOCZSro. | 21 | ____________________________________________________| |
el 1o, | TABAKPLUS,spolsro. | 2o | | |
20| _ JEDNOTA, SD CeskéBudgjovice | __19* | COOPTerno(3) COOPTIP(23) COOPTUTY(?) |
el 21 | NORMAKs. | 8% | Normad)) _____________________________________ |
22 |  ZEDNICEKas. | 17 | EsOiAND@2) | |
23| KONZUM, ODv Ustin.Orlici | 17 | _KONZUMMARKET, COOPDiskont(102) |
24 | ZAPADOCESKEKDSusice | __ 15* | COOPTIP COOPTUTY(127), COOPDiskont(2) |
b 25, | TEMPO, obchodnidruistvo | 13 | COOPTUTY,COOPDiskont(98) |
| 26| _ JEDNOTA SDMikulov | 13 | coop(8o) __________________________________________|

CELKEM TOTAL 346,2

e __TOPOBCHODNICI ELEKTRO/TOP CONSUMERELECTRONICSTRADERS |

| HPTRONICZIinspolsro. | 68 [ Flekwopioone) ]
2 | FASTCRaAs ] 58 | ]
3 | FLECTROWORWDswo. | 43+ |
& | DATARTINTERNATIONALas. | 43+ |
s | KyBEXPERTswo. ] 35
6 | OKAvsmo | 33% |

CELKEM TOTAL 28,0

Velkoohchod Wholesale

Maloobchod  Retail

velkoobchod wholesale
maloobchod retail

25%

velkoobchod wholesale
maloobchod retail

Planeo (26), Planeo Quic

Electroworld (17 a5%

Datart (29
K+B Elektro Expert (21)

velkoobchod wholesale
maloobchod retail

TOP SPECIALIZOVANI OBCHODNICI ZBOZiM PRO DUM, DILNU A ZAHRADU/TOP D-I-Y CHAINS

| 12 | _OBICRsro | _g5%
12 | BAUMAXCRsro. | 85
| 3. | __ HORNBACH-BAUMARKTCSspol.srol ___68*%
| 4 | _ MOUNTFIELDas. | _ 34%
e 5. | _BAUHAUSks. | _ 26*
CELKEM TOTAL 29,8

TOP SPECIALIZOVANIi OBCHODNICI NABYTKEM A VYBAVENIM DOMACNOSTI/TOP FURNITURE CHAINS

OBI (27

Hornbach (6)
Mountfield (52)
Bauhaus (5)

100%

velkoobchod wholesale
maloobchod retail

1| _IKEACRsro. | _87* | lkea(4)

b 2. | ASKO-NABYTEK spol.sro. | _ 23% | Asko(10)
3. | SCONTONABYTEK ks. | __20* | Sconto(4 100%
a1 KIKANABYTEK,sro. | 16* | Kika(4)

CELKEM TOTAL 14,6

TOP SPECIALIZOVANIi OBCHODNICI DROGERII/TOP CHEMIST'S & COSMETICS TRADERS

velkoobchod wholesale

22, T coobchod retail
25. I 22%

33. |

34, I .
CELKEM TOTAL 10,3

TOP SPECIALIZOVANIi OBCHODNICI ODEVY, OBUVi A SPORTEM/TOP FASHION, FOOTWEAR & SPORT TRADERS

| 1. | CZAMODAs.ro. 30+ | _C&A Clockhouse (33)
| 2 | _BAfAas.
3oL NEW YORKER, s.r.0. 8 | _NewYorker(39)

velkoobchod wholesale

maloobchod retail

100%

G . SPORTISIMO s.r.o. Sportisimo (52)
] 5 H & M HENNES & MAURITZCZ,s.ro | 16 [ H&m(14)
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Cass ]
14,9

DEICHMANN - OBUV, s.r.o0. Deichmann (63)

INTERSPORT C€R s.r.o

Intersport (34)

% odhad/estimate INCOMA Research
¥ ¥ pramen/source TextilZurnal
pramen/source: INCOMA Research

TOP 50 CELKEM
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SHARE OF RETAIL AND WHOLESALE IN THE SEGMENT

PODIL FORMATU V MALOOBCHODE
RYCHLOOBRATKOVYM ZBOZiM /
FORMAT SHARE IN FMCG RETAIL

jiné
other

samoobsluha
superette

diskont
discount

supermarket
supermarket

hypermarket
hypermarket

VYSVETLIVKY:

TOP 50 obchodnich spole¢nosti bylo vybrino
na zdkladé celkovych hrubych trzeb (véetne
danf) za kalenddini rok 2008 (pro tento wéel
nebyly spole¢nosti skupin REWE, Schwarz a
Tengelmann povaZovany za jeden subjeke, takze
zebiitek ve skutecnosti obsahuje 53 spole¢nosti).
Nisledné jsou obchodni spole¢nosti rozdéleny
do segmentit podle pievazujiciho sortimentu
a kazdy segment je sefazen podle trzeb; uvedeno
je i celkové potadi v rimci TOP 50. Toto ¢lenéni
odrdzi diferencia¢ni proces v ramci TOP 50 lépe
nez prosté sefazeni spole¢nosti podle velikosti.
Zebtitek zahrnuje maloobchodni i velkoob-
chodni aktivity firem a u kazdého segmentu je
grafem uvedeno, jaky podil mé maloobchod
a velkoobchod (véetné cash&carry) na jeho
thrnném obratu. Rada spole¢nosti provozuje jak
velkoobchod, tak maloobchod a graficky je ozna-
¢eno, zda px‘evla’déznaée-
ni firmy) ¢i maloobchod (Zluté oznaceni firmy).
U spole¢nosti s pievahou rychloobritkového
zbozi je uvedeno i rozdéleni thrnnych maloob-
chodnich trzeb do jednotlivych obchodnich
formitd.

Odhadované tidaje jsou oznaceny hvézdickami (7).

EXPLANATIONS:
TOP 50 trade companies have been selected by

their gross sales (incl. taxes) in the calendar year
2008 (for this purpose, companies within groups
REWE, Schwarz and Tengelmann aren't conside-
red one mbject, hence the mn/eing consists in ﬁz[t of
S3 companies).

Then, companies are grouped by prevailing assort-
ment and companies within a segment ranked
again by the sales; total ranking within TOP 50 is
indicated, too. This design reflects the differentia-
tion process within the TOP S0 better than overall
ranking by total sales.

The TOP 50 includes both, retail and wholesale
(incl. cash@carry) activities and each segment is
provided  with a chart indicating the share of
retail/wholesale in the segment total sales. Several
companies operate both, retail and wholesale; the

prewzilini activity is indicated by yellow (retail),

In the FMCG segment, split af retail sales into
retail format is indicated by another chart.
Estimated figures are indicated by asterisks ().
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